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DESIgN RESouRcES
Main Street Siloam Springs is a 501c3 non-profit that leads a preservation-
based economic development program for downtown Siloam Springs. As a na-
tionally recognized Main Street Community – and as an affiliate of Main Street 
Arkansas – our local program can serve as a design resource center for business 
and property owners interested in preservation, rehabilitation and restoration 
projects.

EXTERIOR AND INTERIOR DESIGN CONSULTATION
Design services, including site visits and personal consultations with Main Street 
Arkansas specialists, are available at no cost at any time to all business and 
property owners in Siloam Springs seeking to further preservation goals. Simply 
contact our local Main Street office to coordinate these services.

MAIN STREET DESIgN coMMITTEE
Main Street Siloam Springs follows a four-point approach to downtown revital-
ization, and works in the areas of Promotion, Outreach, Economic Restructuring 
and Design. Our Design Committee meets regularly with the goal of maintain-
ing the historical integrity of Siloam Springs’ National Register Historic District 
and encouraging comprehensive visual improvements through good design. 
This committee serves as an on-the-ground resource to you for visioning and 
visualizing potential improvements to your building or business. They can also 
organize volunteer days for informal improvements, such as landscaping, paint-
ing, etc.

locAl REfERRAlS
Once you’ve created a design plan for your building or business and are ready 
to move forward with the labor, it is important to find local professionals that 
are familiar with historic buildings to complete the work. Main Street Siloam 
Springs is happy to refer professionals that have preservation experience, or to 
provide preservation learning materials to contractors, masons, etc.

oTHER DESIgN RESouRcES
The National Park Service offers more in-depth information on the topics cov-
ered in this Historic Design Handbook through their series of Technical Preser-
vation Briefs. Main Street Siloam Springs can provide you with print copies of 
these booklets, or they can be accessed online at 
http://www.nps.gov/tps/how-to-preserve/briefs.htm. 
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gloRIA McENRoE fAçADE RENovATIoN gRANT
Each year, Main Street Siloam Springs offers a matching grant program for 
downtown business and property owners. Depending on available funding, 
between one and three grants are offered each year to offset costs of exterior 
improvements to downtown buildings. This is a competitive dollar-for-dollar 
matching grant up to $1000 per building/business owner, per grant cycle. Main 
Street Siloam Springs recommends that you work with our design consultants 
and Design Committee on your grant proposal before submitting your final ap-
plication. For more information about the Gloria McEnroe Façade Renovation 
Grant, contact the Main Street Siloam Springs office.  
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puRpoSE
The purpose of this guide is to help property owners understand, appreciate, 
and enhance Siloam Springs’ historic architectural heritage. Historic preserva-
tion is about maintaining a mind-set that purposes to preserve or restore those 
architectural elements that help tell our community’s story for many future 
generations to come. This guide has been written to help you restore and pro-
tect the long-term character of our streetscape’s unique proportions, patterns, 
storefronts, materials, details, colors, and signage by coordinating the efforts of 
all downtown property owners.

THE guIDE SEEkS To:

AVOID: Making inflexible codes or policies
AVOID: Promoting a “false past” by adopting themes, or a single period style
AVOID: Unnatural, budget-oriented illusions of craftsmanship
AVOID: Gimmicky tricks or facades to reproduce historical character

ENCOURAGE: A mindset of civic-altruism and preservation
ENCOURAGE: Honesty in craftsmanship
ENCOURAGE: The use of original materials
ENCOURAGE: Building renovations that last for generations
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A pEDESTRIAN oRIENTED DESIgN
Throughout history there have been places in the city where people could go 
to see people, and be seen. Downtown Siloam Springs has served a traditional 
role as a place where people can meet, see others, and be seen. This is part of 
what makes a downtown special. It is often the downtown “Main Street” that 
distinguishes small towns from generic suburban environments. Maintaining 
the pedestrian quality of the main street through the use of “pedestrian-ori-
ented design” is critical.

The design of the building should help make the street enjoyable, visually 
interesting and comfortable. Individual buildings should be integrated with 
the streetscape to bring activity within the building in direct contact with the 
people on the sidewalk.

SoMETHINg To THINk AbouT
1. Avoid blank walls, closed curtains, and neglected storefronts. These are all 
pedestrian turn-offs. Put two or three in a row and you’ve killed the attraction 
to pedestrians. It doesn’t work in a mall and it doesn’t work downtown.

2. Natural light should be allowed to penetrate into the store interior and dis-
plays should allow the customer a full view of the store interior.
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3. Window displays should be attractive when viewed from both the sidewalk 
and the store interior and should allow people in the store to see out.

4. Existing uninteresting street facades can be enhanced with detailing, art-
work, landscaping or other visually interesting features.

5. Street furniture, art and landscaping should be among the amenities pro-
vided to encourage people to linger and explore.

INfIll STRucTuRES
New construction on vacant lots within the Main Street historical district is 
encouraged. The success of these buildings can be enhanced by recreating 
the original rhythm of existing building facades. It is important that individual 
buildings act as part of the entire street facade. When a building is missing and 
a parking lot or park takes its place, the streetscape is disrupted where these 
obvious “holes” or “gaps in the urban fabric” exist. New construction should 
appear new. The intent of a historic district is not to “freeze” an area in time, 
but rather to encourage new, complementary buildings which allow for chang-
ing needs and tastes. The high quality of the older structures in the district de-
mands excellence in design for new buildings there. New construction should 
not attempt to replicate the old or to introduce a false “historic” appearance.
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buIlDINg SETbAckS
Infill structures should align their facades flush with the adjacent buildings to 
reinforce the rhythm and consistency of the streetscape. Nothing does more 
to negatively change the social space of a small downtown street than the 
front building setback. The recent emphasis on the automobile and parking 
lots in front of commercial structures can effectively destroy the pedestrian 
experience. It is far better to build right up to the sidewalk and facilitate the 
chances for browsing, social interaction and people-watching.

On occasion creating public space with a larger building setback can be
successful, if the emphasis remains on creating a space that compliments and
enhances the streetscape. Infill construction shall be built to the front property 
line, flush to adjacent buildings.

Exceptions may be granted if the setback is pedestrian oriented and contrib-
utes to the quality and character of the district.

Awnings adjacent to downtown sidewalks are encouraged to increase the
effective width of the narrow sidewalks and provide a sheltered pedestrian 
path along store display windows.
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STREETScApE MASSINg
Long uninterrupted façade planes should not be constructed, but rather 
maintain the natural rhythm of the historic storefronts. A larger business may 
accomplish this visually by making the exterior look like distinct storefronts. 
Building wall offsets (projections and recesses) and/or pilasters should be used 
to break up the mass of a single building into distinct vertical bays. Variations 
in roofline, materials, and color should also be used to break up the massing.

pRopoRTIoNS
The height and width of infill structures will be determined by the proportions 
of buildings immediately adjacent. Height should be about the same as adja-
cent buildings. This is one of the important elements to consider when design-
ing new structures or additions to existing structures. While varied heights can 
mix with each other in visually interesting ways, a building, which is significant-
ly taller than adjacent development, will seriously disrupt the existing scale 
of the downtown area. The width of a new structure should fill the entire void 
between buildings. If the void is very wide, the facade should be broken up 
into discernible bays which mimic the rhythm of facades on the streetscape. 
General guidelines for infill structures are as follows:

1. The heights of new buildings ought to conform to the average height of 
buildings on the block street face.
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2. The height of new buildings should not exceed three (3) stories.

3. Proposals should strive to maintain compatibility with adjacent cornice lines, 
floor to floor heights where these are strongly expressed, sign bands, and any 
other elements which serve to unify the street elevation as a whole.

4. The proportion of infill buildings should be sympathetic to the proportion of 
neighboring buildings.

TRADITIoNAl fAcADE
The traditional commercial storefront can be considered the most important 
element that sets apart and gives historical significance and character to 
downtown Siloam Springs. The majority of our historical buildings date from 
the late 1800’s to the early 1900’s. When originally constructed, our downtown 
buildings shared a consistency in design and proportion that was vital to creat-
ing a strong visual image. This consistency was and is still important in convey-
ing how our downtown is perceived by the client who seeks goods and services 
here. A visually unified downtown can go a long way in attracting people to our 
downtown as well as to the individual shops and businesses that are located 
here.
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Changes have occurred to our buildings over the years in response to various 
merchandising trends, technology, and changing tenants. In most cases the 
changes affected the storefront area while the upper facade remained intact. 
Most revisions to the storefront areas are superficial, leaving the structural 
integrity of the original storefront design intact. In some of these cases the 
original storefronts may still be in place but covered over or in need of mainte-
nance and repair.

 

Photo c. 1989, courtesy of Marsha Emanuelson

STOREFRONT DESIGN
The basic commercial facade consists of three parts: the storefront with an 
entrance and large window displays, the upper masonry facade with regularly 
spaced windows, and the decorative cornice that caps the building. These 
components may appear in various shapes, sizes, and styles but the result is 
essentially the same facade. In downtown Siloam Springs, the typical building 
facade is a two story masonry construction. The entry should be maintained 
and restored in its original location and configuration. If the original entry is 
gone, the new entry should be designed and placed considering traditional de-
sign themes and its relationship to the overall building facade and symmetry.

Transom windows that are covered or blocked should be reopened and re-
stored. Storefront bulkheads should be restored or renovated. 

Original columns, cornices, and lighting fixtures should be restored.
Signage, awnings & lighting should be integrated into the storefront design.
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When planning the renovation of a storefront, it could be very helpful to con-
tact the Siloam Springs Museum to see if there are historic photographs avail-
able. Old photographs can be a valuable tool to help determine original design, 
materials, and signage used on the buildings.
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The visual openness of the storefront is also important because it is part of the 
overall proportion system of the facade. The proportion of window to wall ar-
eas in the traditional facade calls for more glass and less wall at the storefront 
level, balanced by more wall and less glass on the upper facade. When these 
buildings were built, their owners recognized the importance of maintaining 
these proportions so that the downtown would maintain a consistent theme, 
thus making it an attractive place for its customers to do business.

 

The basic storefront design should include large windows with thin framing 
members, recessed entrance with overhead transom, a storefront cornice, ex-
posed structural element or a horizontal sign panel at the top of the storefront 
to separate it from the upper facade, and low bulkheads at the base to protect 
the windows and act as a platform for window displays. The basic configura-
tion can be constructed from traditional or contemporary material, achieving 
the same results.
 
ARcHITEcTuRAl DETAIlINg
Downtown Siloam Springs has an assortment of masonry structures from the 
1860’s through the 1950’s in Italianate, Craftsman, Classical Revival, and Deco 
styles, to name a few. The architectural ornamentation includes a variety of 
decorative features characteristic of early commercial storefronts. Articulated 
tin cornices, corbelled brickwork, pronounced window lintels and sills are ex-
amples of the ornamentation most often seen.

1. The characteristic architectural features should never be removed or altered 
unless it is absolutely necessary.



MAINSTREET .013

2. Building alterations should restore architectural details of cornices, lintels, 
brick arches, chimneys and ironwork of the original building as appropriate and 
feasible.

3. Where detailing has already been removed, every effort should be made to 
replicate them. The use of the extensive historic photographic records of the 
Siloam Springs Museum is highly recommended to discover missing detailing.

4. Infill architecture should reflect some of the detailing of surrounding build-
ings in window shape, cornice lines and brick work.

5. Blank walls, if visible from a public space, ought to be softened by incorpo-
rating elements such as signage, murals, art, lighting, pilasters, and the like.

MASoNRy
As in most towns, a large number of Siloam Springs’ buildings consist of brick 
masonry. There also exists some structures consisting of stone, tiles, and con-
crete block. It should not be an assumption that all masonry needs cleaning. 
Minor staining or discoloration can sometimes add character to a structure, or 
simply remain as an acceptable condition. If, however, the masonry is unac-
ceptable, several cleaning methods can be useful.

1.  Washing with water and a detergent is the simplest of all methods and is 
successful on lightly soiled masonry. This method is probably the easiest for 
the amateur, but also time consuming. Cracks in walls or around openings, 
however, can lead to interior water damage so be careful. 

2. Brick cleaning should be done before finishing the interior of that particular 
wall. Water cleaning should be avoided in cold weather,  as absorbed water can 
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freeze and fracture surfaces. Test washing a small area of the wall will deter-
mine how long it takes to dry.

3. High Pressure Water Cleaning uses special equipment that develops enough 
hydraulic pressure to “force spray” masonry. High amounts of pressure actually 
injects water into the surface of the masonry, forcing out dirt and staining. 
Even though less water is used in this process, interior water damage is still a 
concern as pressure can force water into openings. High pressure water clean-
ing should be done with great care and should not exceed 1000 p.s.i. (pounds 
per square inch).

4. Chemical Cleaning: Due to the large variety of chemicals, potential toxicity, 
clean- up, and specialized equipment, professional help must be seriously con-
sidered. Chemical cleaning is best used for paint removal and elimination of 
deep stains. Care must be taken in the use of acids. Even in a diluted solution, 
acids can harm limestone and marble.

5. Sandblasting: Not for the amateur, sandblasting is the most effective 
method of removing paint, stains, and deposits. It is also the most detrimental, 
especially when considering brick. Sandblasting removes the outer surface of 
the brick, exposing the softer inner surface. This leaves the brick more suscep-
tible to weathering. Sandblasting also pits the surface, leaving horizontal areas 
and pockets for moisture and dirt to collect. It may be illegal in the State of 
Arkansas to sandblast buildings listed on the State and National Register. We 
strongly recommend sandblasting not be used on masonry unless it exists in 
an interior area protected from weather. The pitting and roughness it creates 
can then be used to an aesthetic advantage without the potential of premature 
weathering damage. A free test cleaning of a small area of the wall is usually 
done by a reputable contractor, as they can observe results and better deter-
mine a cost estimate.

6. Tuck Pointing: Weathering of masonry also involves the mortar joints. If 
masonry is to be cleaned, the addition of new mortar to the joints is necessary. 
This is called tuck pointing. The joints are first thoroughly cleaned out to exist-
ing sound mortar. Then, the new mortar is filled in and finished to match the 
depth and style of the intended original joint. The recommended mortar for-
mula is one part lime, and two parts natural aggregate (sand). The best color 
match can be achieved by matching the sand color to the sand used originally 
in the historic mortar. Add color pigmentif needed to match existing mortar. 
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but do not exceed 10% of total weight. After tuck pointing, the surrounding 
masonry must be cleaned as it is impossible to fill joints without touching them 
with mortar.

7. Toothing: An occasion may arise when an opening must be cut into or en-
larged in an existing masonry wall. If so, consider toothing. As the opening is 
cut into the wall, every masonry unit is cut back to the adjacent vertical joint. 
This allows new masonry units to be set in such a way as to blend in with exist-
ing masonry while creating a stronger joint.

8. Painting 19th Century Buildings: Removing paint from buildings originally 
painted, generally pre-1900, leaves the brick surface unprotected, is histori-
cally inappropriate, and results in a less lively and less colorful streetscape. 
Repainting of these older buildings is recommended. Generally do not remove 
paint from 19th century buildings.

9. Painting 20th Century Buildings: Painting hard face brick (on buildings built 
after 1895) and painting stone is unnecessary for the protection of the surface 
and is historically inappropriate. The contrast of early, painted buildings and 
later, unpainted buildings adds to liveliness of the street. Generally, do not 
paint 20th century buildings.

10. Covering Masonry: Covering brick or stone walls with wood siding or alumi-
num or other artificial materials alters the scale and appearance of the wall and 
adds no real insulation value. Generally, do not cover masonry with another 
material.
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ARcHITEcTuRAl METAlS
Architectural metals such as cast iron, galvanized steel, aluminum, copper, 
zinc, and tin, are used sparingly at roof parapets and flashing. Aluminum is also 
used for flashing, but mainly for window frames and doors. Any metal encoun-
tered can be cleaned. As with masonry, care should be taken to avoid damage 
by using gentle methods. Sandblasting is to be avoided with cast iron being 
the only exception. Softer metals can be cleaned with solvents or sanding. 
Ferrous metals (metals with an iron content), such as steel door frames, should 
be painted. Copper, stainless steel, or other similar metals, were meant to be 
exposed. Aluminum can be left unfinished, painted, or factory finished with
a baked coating. 

Most metals in need of repair can be fabricated and replaced. Metals damaged 
beyond repair are replaced by wood, fiberglass, epoxy, or other metal. Dissimi-
lar metals must be insulated from each other to avoid electrolysis, a naturally 
occurring reaction.

RoofS
One of the major differences between residential and commercial buildings 
is the roof pitch or roofline. Residential structures usually have some form of 
sloping or pitched roof, whereas commercial structures are known for their 
relatively flat roofs, often hidden by the extension of the from wall plane. If this 
vertical extension is low, it is known as a parapet, if the extension beyond the 
roof plane is great, sometimes doubling the height of the building, it is known 
as a false front.
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The predominant roof shape in the commercial core is flat (slightly sloped to 
drain), with articulated parapets. These parapets, often embellished with brick 
detailing, are often stepped or sloped to achieve a visually interesting yet har-
monious sequence along the building façade.

Infill building roofs should be flat or gently pitched and hidden behind parapet 
walls that articulate the rhythm of the building. Roof edges should be related 
in size and proportion to adjacent buildings.

DooRS & ENTRANcES
Primary entrances should be clearly marked and provide a sense of welcome 
and easy passage from exterior to interior. Whenever possible, they should be 
located on the front of buildings. Side entrances should be located as close to 
the street front as possible. Recessed doorways are encouraged; they provide 
cover for pedestrians and customers in bad weather and help identify the 
location of store entrances. They also provide a clear area for out-swinging 
doors and offer the opportunity for interesting paving patterns, signage, and 
displays.

1. By federal law, new store entrances must be accessible to the physically 
disabled.

2. Renovation of existing entrances is encouraged.

3. Loading and service entrances should be located on the side or rear of 
buildings, whenever possible. They should be screened from public ways and 
adjacent properties to the greatest extent possible.
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wINDowS
Windows are one of the most prominent and important features of storefronts. 
Unfortunately, they are often the most altered and neglected of the storefront 
materials. Window replacement can be expensive, but worth the cost when 
replaced with the proper unit. Good windows contain several attributes.

Frames: Both glazing and frames contain an air space and gasketing to elimi-
nate frost and moisture penetration. If original units are repaired, custom 
fabricated storm units can be installed to achieve the same result.

Light Quality: Proper sizing of the storefront window can enhance the amount 
of natural light entering a building. Glass can also be rated to control the type 
of light entering through, such as E-rated glass which prevents discoloring of 
merchandise. This can be valuable to the store owner for merchandise display.

Aesthetics: Window manufacturers offer a wide variety of color, shape, and 
style of standard units. With additional cost, custom units can
be made to fit any opening or building style.

Energy Conservation: Modern units contain insulated glazing and “thermally 
broken” members that minimize heat or cold transfer.

Properly designed windows will enhance the original character of the build-
ings. If windows are completely replaced, the new units should contain the 
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same proportions as the original. (This is not to be confused with replace-
ment units that may be presently installed.) Consideration should be given to 
horizontal and vertical mullions that provide design continuity throughout the 
building. Always use the entire original window opening, even if the opening 
was partially filled in from previous remodeling.

Replacing Windows: Closing in window openings makes the
face of a building appear to have lost its “Eyes.” Reducing or enlarging window 
openings destroys character. 

Closing Off Windows: Often times historic buildings are inappropriately 
changed because owners want to modernize or reduce the number of windows 
for security or energy efficiency. Unfortunately, in the process the buildings 
can be inappropriately changed from their historic character. The result can 
reduce the quality and desirability of the structure. Inappropriate changes to 
historic structures can affect the character of the entire business district and 
undermine its stature as a unique Main Street. Bricking or blocking in windows, 
and covering facades with inappropriate materials are among the primary 
concerns. 

photos c. 1980’s, courtesy of Marsha Emanuelson
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Whenever possible, a building’s original window pattern should be retained. 
Avoid blocking, reducing the size, or changing the design of windows. Re-
moving window trim such as window heads removes the sense of depth and 
definition a window has and is like removing the eyebrows over the “eyes” 
(windows) of the building face.
 
Windows should be used to display products and services, and maximize vis-
ibility into storefronts. Commercial storefront windows traditionally tended to 
be large at the ground-floor level. During renovation or new construction, this 
approach is encouraged.

If ceilings must be lowered below the height of storefront windows, provide an 
interior, full-height space immediately adjacent to the window before the drop 
in the ceiling. This lets more light into the storefront and allows the retention 
of larger windows.

Try to retain or increase window transparency whenever possible. Replace 
reflective or dark tinted glass with clear glass, if possible. In general, dark glass 
alienates pedestrians from the business activity inside a storefront and reduces 
the impact of window displays.
 
Avoid installing opaque panels, such as metal, wood, and/or other materials, to 
replace clear glass windows.

1. Windows with multiple, small-paned windows should be avoided unless 
they are historically appropriate to the building style, or integrate well into the 
overall design.
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2. Do not use Plexiglas or other replacement materials instead of glass.

3. Fix broken windows immediately. Broken or boarded windows negatively 
impact business and the district.

Transparent storefronts are not necessary for some businesses, such as profes-
sional offices. Nevertheless, even for such businesses it is preferable to main-
tain the size of original storefront windows. Proprietors can provide attractive 
window displays or install blinds. This solution contributes to the vitality of the 
streetscape and is more flexible for future changes than permanently blocking 
windows.

UTILITIES INSTALLATION
The installation of utility and mechanical systems such as water or gas meters, 
could detract from district buildings if not inconspicuously placed or screened. 
The installation of utility systems should be avoided on the street facade. Wall 
or window air conditioning units on the street facade should be avoided in situ-
ations where other feasible locations exist.
 
A building’s mechanical, electrical and plumbing systems should be concealed 
completely from view from the street or sidewalk. If such equipment cannot be 
concealed, efforts should be taken to minimize their visual impact on building 
facades.

Rooftop equipment should be hidden by a screening device so as not to be vis 
ble from the street and sidewalk.
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 Avoid placing air-conditioning units in windows or any other openings facing 
onto the street. Units located in non-window openings are generally accept-
able if they are flush with building walls. They should be screened with a deco-
rative grill or any grill appropriate to the storefront design. Air-conditioning 
units should try to avoid draining onto pedestrians passing below.

MECHANICAL, ELECTRICAL & PLUMBING
Heating, ventilating, and electrical systems are becoming more sophisticated 
as energy conservation is foremost in today’s society. It is essential that all sys-
tems be inspected by licensed contractors or engineers. Existing systems may 
have been altered to a condition that is impossible to evaluate by a layperson. 
Expansion of store area also dictates an investigation of the system’s capac-
ity. Store owners should also be aware that spending more money on efficient 
systems will mean cost savings on a daily basis.
 
AWNINGS
The canvas awning was an important design element of the traditional store-
front. Photographic records show how the use of awnings softened an other-
wise hard and rigid streetscape. Their main function was to shade the building 
and the merchandise located within; however, they were originally retractable 
to allow more daylight in when needed. Secondarily, the awnings provided 
shelter for pedestrians from sun and rain, added color, and acted as a transi-
tion between the storefront and the upper façade. Only on occasion was the 
awning used for signage. In these cases, lettering on the awning was primarily 
located on the valance, making it visible in either in the lowered or raised posi-
tion.
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Awning shapes should relate to the shape of the facade’s architectural ele-
ments. The use of traditionally shaped awnings is encouraged, when appropri-
ate. Creative or unusually shaped awnings should be designed with consider-
able care. If an awning is to be used, it should be attached below the storefront 
cornice or sign panel and should not cover the piers on either
side of the storefront. The standard street level awning should be mounted 
such that its valance is approximately seven feet from the building.
 
 Awnings should not cover significant architectural features or alter the charac-
ter of the original building. Awning installation should not require the removal 
of or cover significant architectural features. Awnings are available in several 
materials and colors of varying cost and durability. They are also available in 
a variety of profiles. However, the traditional commercial awning material is 
canvas and its profile is the watershed design. Other profiles tend to be too 
contemporary when placed on a traditional facade. Awning color should be 
selected to insure compatibility with your building and with the
color of adjacent buildings. They should also reflect the window or door open-
ings below.

1. The use of water-repellent canvas is in keeping with awnings of the time. 
Canvas and fire-resistant acrylic are also preferred awning materials. The use 
of pure vinyl or plastic as awning materials is discouraged.

2. Decorative metal, plastic or aluminum awnings or canopies are not often 
period appropriate and should be avoided in most cases.

3. Storefront awnings should not cover 2nd floor windows, transoms, or sills.
 
4. Awnings on a multiple-storefront building should be consistent in character, 
scale, and location, but need not be identical.

5. Fixed, round-headed awnings should be considered only over arched win-
dows or doors, and only if placed below or within the arched lintel.

6. The awning valance, or skirt, shall be proportioned to the size of the awning, 
but should rarely exceed twelve (12) inches in height. Fixed awnings should 
incorporate a “free” valance that allows movement with the wind.
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7. Signage on awnings should be permitted (in place of other sign types) on the 
end panel or front valance only. Use lettering size proportional to the space 
available.

8. Back lighting of the awnings is inappropriate.
 
SIGNS & GRAPHICS
Storefront signs are those which are located on the horizontal band dividing 
the storefront windows from the upper façade of the building. During the peak
of commercial activity in Siloam Springs, the signs in the Main Street district 
had a distinct character that was a part of the overall streetscape. Many of the 
historic buildings were built to accommodate a storefront sign band in their 
original design. The efforts here are not meant to turn back the clock, but 
rather to preserve and enhance that distinct and historic character of Siloam.

All signage suggestions below is subject to Siloam Springs building and zoning 
codes:

1. Storefront sign should be used to display the primary name of the business 
only. Use only one line of lettering if possible, leaving out other information.

2. Use simple, bold lettering with sufficient contrast between the lettering and 
the background.

3.“Trademark” or “Logo” signs may not be desirable if the color and character 
of the sign is not in keeping with the historic character of the area.
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In the past, streetscapes had a variety of sign types that not only identified the 
business, but also the name of the buildings, dates of construction, etc. The 
signs were simple, bold and well crafted. Lettering was in clear, no-nonsense 
styles, maximizing the contrast between the background and the lettering. 
Varying sign types can be found in the historic streetscape including: archi-
tectural signs, storefront signs, window signs, awnings, projecting signs, and 
painted wall signs and murals. Every building should select the most appropri-
ate sign type for its architecture and location.

Avoid excessively large signs. Remember that unlike modern highway strip 
development, downtown Siloam buildings and streets were built at a human 
scale, oriented to pedestrians, not cars. Consequently it is not necessary to 
depend on overly large signs to attract customers.

Architectural Signage: Architectural signs are integrated into the building fab-
ric and are constructed of permanent materials such as stone or metal. Names 
and the dates of construction were common signs included on the façade. 
They were typically located in the roof parapet detailing or in a cornerstone 
detail. These add a sense of history and place to the character and fabric of 
Siloam.

Window Signage: Window signs were historically applied on the inside of the 
glass, painted directly onto the storefront glass, upper floor windows and 
doorways. The main focus of this style of signage is to target and inform ap-
proaching pedestrian. Therefore, window lettering typically provides more 
detailed information about the business. Today, most window signs are made 
of vinyl and applied to the outside of the window.
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1. It may often be desirable to keep the display space clear. In these cases, 
insert the sign at the base or the head of the window, or both.
 
2. Keep the lettering small remembering that the reader will be in close prox-
imity to the sign. Use several lines where necessary and consider curving the 
top line at the head of the window.

3. Lettering formed with neon may be used in the inside of the window, pro-
vided the size, light intensity, color and style are consistent with the theme of 
the building.

4. Total sign area in the window typically should not exceed one-third of the 
window area. Display street numbers on or directly above the door, and busi-
ness hours on the inside of the door or in an adjacent window.
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Projecting Signage: Projecting signs are at right angles to the building face, 
either fixed to the wall or hanging from a bracket. The major advantage of 
projecting signs over storefront or window signs is their ability to be seen by 
pedestrians and motorists from a distance down the street. If they get too 
large, however, they can obscure each other, so it is important to keep them 
small and simple. The sign should not extend further than 4
1/2 feet from the face of the building and should not typically exceed 9 square 
feet in area.

Size: Big does not necessarily mean powerful. Primary signs of proper size 
can combine with the entire storefront to become more meaningful than just 
the sign itself. The sign must be subordinate to the building, not the opposite. 
Actual size may vary, but signboards, if used, need not exceed two and a half 
feet high. This size is appropriate for distances the sign will be read from in a 
downtown setting. Letters should not be less than eight inches nor more than 
eighteen inches high. Lettering should account for at least fifty but typically no 
more than sixty percent of a signboard.

Lettering: Letter styles are numerous and vary tremendously. The store owner 
should have no problem finding a style representing the desired image. Letters 
are also available in many colors. Choose a color that compliments the building 
as well as contrasts with the background of the signboard. Light letters on a 
dark background provide the easiest reading whether they are internally illu-
minated or illuminated from an external source. Because of the large variety of 
letters and letter types, it is recommended that a sign or advertising company 
be utilized.
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Messaging: Messages should be kept simple in content. The major function 
of the sign is to introduce the storefront and its contents. Wording should be 
minimal and slogans avoided. Descriptive words should be used rather than 
providing listings of items to be sold. Simple wording is easily read by pedestri-
ans and street traffic without becoming distractive.

Coordination of Signs: At the time of the commercial boom in Siloam most 
buildings were owned and occupied by single businesses. Merchants thought 
of their entire façade as potential sign space. For this reason, the signs were 
all well coordinated. Ownership and business use patterns have changed over 
the years, and many buildings now contain multiple businesses. It is important 
that tenants and owners cooperate to design a sign package, which will help to 
reunify the building façade.

Discouraged Signs:

1. Exterior cloth and flat-mounted plastic banner signs and temporary signs. 

2. Plastic, acrylic and glass signboard or boxes used as principal business signs.

3. Internally illuminated signs (illuminated awnings) and electronic message 
boards.

4. Freestanding, pole-mounted and “monument” signs. They are only appro-
priate for buildings that are set well back from the street and have no other 
means of appropriate signage.
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Neon Signs: Neon Signs are appropriate when designed with the historical 
aesthetic in mind.

Signage Placement: Storefronts should be limited to two signs - one primary 
and one secondary. The primary sign should be located above storefront dis-
play windows but below the sills of second floor windows. On many examples 
of turn-of-the-century buildings a continuous brick ledge or corbelling is used 
to separate the second floor and above from the storefront below. This space 
is ideal for sign placement, as it was often created for this purpose. In some in-
stances, newer buildings contain areas above the highest windows for signage. 
This location is visually acceptable but should be avoided if possible.

Types of secondary signage include hanging, window, awning, or any sign that 
is located below the primary sign. If a projected sign is planned, placement will 
be critical to avoid interferences with adjacent signs and architecture of the 



MAINSTREET .030

storefront itself. These signs should be no less than eight feet above the side-
walk. Window signs should consist of a material and color that contrasts with 
the display, while being small enough to not interfere with the display area.

LIGHTING
In the nineteenth century, Siloam would have been dimly lit. Today we expect 
our city to be bright and lively at night. We must achieve an acceptable stan-
dard of lighting without compromising the essential character of the historic 
setting. Use incandescent indirect lighting and place spotlights discreetly, in 
such a way as to shield the source from pedestrians and vehicular traffic.

Lighting on the façade of a building is an important element when consider-
ing visibility during evening hours. Lighting can add special character to the 
nighttime appearance of the downtown. It can illuminate building entrances, 
pedestrian walkways, advertising, or bathe special architectural features on 
the facades of buildings. However, if left without consideration of the entire 
downtown experience, unchecked lighting can produce visual chaos, waste en-
ergy, and create safety concerns. Storefront lighting should be tastefully done 
either to highlight retail product, architectural details, or signage. Flashing 
lights, flashing signage, or excessively bright lights are not appropriate.

Generally the street lighting installed by the city provides good illumination of 
the lower portion of the building facade. To attract attention to the storefront 
area itself, a couple traditional lighting methods are listed below:
 
1. Lighting fixtures should be concealed or integrated into the overall design of 
the project. The light source should be hidden from direct pedestrian or motor-
ist view.
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2. Attract attention to items in the storefront display with spotlights, twinkle 
lights or ceiling / floor-mount lights.

4. Residual light washes the sidewalk and attracts pedestrians.

5. A light over the recessed entry door provides a welcoming atmosphere.

6. Be sure to light signage in the window to maintain visibility at all times.

7. Provide indirect lighting whenever possible.

8. The creative use of neon in individual circumstances is encouraged.

9. Do not use flashing, moving or intermittent lights.

10. Do not use internally or back-lit signs, either projecting, wall mounted, or 
hung inside the window.

11. Do not use changeable or movable letters or graphics.

COLOR 
As with materials, the color scheme chosen for the facade should be sensitive 
to the time period the building was built. To determine the color scheme to be 
used, consult a professional or go to the local paint store and ask to see color 
cards for historic paint colors and their combinations. If you have a masonry fa-
cade that is already painted and the paint seems to be holding - paint it again. 
If masonry is to be repainted, the colors used should be within the natural color 
range of the existing material.
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1. The color of buildings should relate to the adjacent buildings colors to create 
a harmonious effect.

2. Avoid colors which visually overpower or strongly contrast with adjacent 
building colors and established downtown color schemes as a whole.
 
3. The color of brick or other natural building materials should dictate the color 
family choice.

4. Colors should accentuate the architectural details of the building. The levels 
of coloration might be broken down as follows: Base Color /Major Trim Color/
Minor Trim Color-Accent Color.

GLOSSARY
Baluster: A short post in a series supporting a handrail and thus forming a 
balustrade. 
Balustrade: A hand railing formed of upright posts or balusters.
Bay: An outward projection of a wall with windows, or a division in a wall seen 
as space between piers or columns.
Blocking Course: The plain course of stone surmounting the cornice at the top 
of the building; also a projecting cornice of stone or brick at the base of a build-
ing.
Canopy: A projection or hood over a door, window, niche, etc. 
Capital: The head or crowning feature of a column.
Cladding: An external covering or skin applied to a structure for aesthetic or 
protective purposes.
Column: An upright member, designed to carry a load.
Concrete: Cement mixed with coarse and fine aggregate (such as pebbles, 
crushed stone, brick), sand and water in specific proportions.
Coping: A capping or covering to a wall, either flat or sloping to throw off 
water. 
Corbelling: Brick of masonry courses, each built out beyond the one below like 
a series of corbels to support a projections, windows, etc.
Cornice: Any projecting ornamental molding along the top of a building, wall, 
etc., finishing or crowning it.
Dentils: Small brick blocks or toothed wood decorative members found in clas-
sical or period architecture in cornices, or other horizontal bands on building 
façades.



MAINSTREET .033

Eaves: The under part of a sloping roof overhanging a wall.
Elevation: The external faces of a building; also a drawing made in projection 
on a vertical plane to show any one face of a building.
Façade: The face of a building, especially the principal or front face showing its 
most prominent architectural features.
False Fronts: A vertical extension of a building facade above a roofline to add 
visual height.
 Fascia: A plain horizontal band, which may consist of two or three fascia over 
sailing each other and sometimes separated by narrow moldings. 
Fenestration: The arrangement of windows and doors in a building.
Gable: The triangular part of an exterior wall, created by the angle of a pitched 
roof with two sides.
Hipped Roof: A roof with pitched or sloped ends and sides, which rise from all 
four sides of a building.
Lintel: A horizontal beam or member above a door or window, which supports 
the wall above the facade opening.
Mullions: The frames of divisions within multi-pane windows.
Muntin: The vertical part of a door, screen, paneling, etc., butting into, or 
stopped by, the horizontal rails.
Parapet: A low wall, placed to protect any spot where there is a sudden drop, 
for example, a wall projecting above a roof plane.
Pier: A solid masonry support, as distinct from a column, the solid mass be-
tween doors, windows, and other openings in buildings.
Pilaster: A shallow pier or rectangular column projecting only slightly from a 
wall.
Pillar: A freestanding upright member, which, unlike a column, need not be 
cylindrical or conform to any of the orders.
Ridge: The horizontal line formed by the junction of two sloping surfaces of a 
roof. 
Sash: The frame, which holds window panels, and forms the movable part of 
the window.
Shutter: A rectangular wood or cast iron piece set on hinges and used to cover 
a window or door. Historically used for security or to protect window or door 
openings from natural elements.
Sill: The lower horizontal part of a window-frame. 
Sofia: The underside of any architectural element.
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